
Final keynote – NCUB 

“…they haven’t got a rabbit, not anywhere there!” AA Milne 

David Docherty’s keynote to bring PrU’s 2016 conference to a close took a poetic turn. Drawing on 
lines from AA Milne, Emily Dickenson but also Kool and the Gang his message was positive and 
upbeat. Be true to yourself, he told delegates, KEC professionals are at the heart of a dynamic 
network. Our work deals with details but we need to celebrate success by telling big picture stories, 
not publishing case studies, and respond to the motivation of the majority of academics who want to
change the world around them. The parts of KEC that government is preoccupied by – patents, spin-
outs – are “quite anaemic” and we are in a position to demonstrate the breadth of engagement 
across disciplines and collaborative models. 

And we need to get them young – inspire and educate early career academics who, research has 
shown, will then stay engaged with this part of the university mission (echoing a point Tim Dafforn 
made earlier). The challenge of internal marketing is compounded by the main barrier to 
engagement, lack of time. Raising awareness is all very well but researchers need to have time to 
engage and respond; this is part of a much wider conversation around the role of the university, 
reward structures and recognition for the many roles that academics are being asked to take on.  

In order to address limitation on the demand side, NCUB’s newest tool, Konfer (still in a beta phase) 
offers to help companies find their rabbit and increase business engagement with the research base.
It draws on publicly available data to deliver search results – pinpointing research papers, experts, 
projects and centres of excellence coupled to a mechanism for making contact. Docherty urged us to
give it a try and to give feedback on this national online brokering initiative. 


